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WEB DESIGN QUESTIONNAIRE
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BASICS:

1. What design elements will you need delivered?

a. Logo?

b. Number of web pages?

c. Types of pages? Page elements?

2. In what format – Photoshop files or full site with XHTML/CSS coding?

3. What is the timeframe / deadline?

4. Any other deliverables?
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WEBSITE GOALS:
1. What is the primary purpose of this website? (Educate, inform, persuade, entertain, connect?)
2. What kind of page would first-time users most often land on? Is it the homepage (direct links) or an internal page (search result links)?

3. What is the primary action you wish your first-time visitor to take from the landing page? What about the returning visitor? What about the subscribed visitor? (Download, browse, move along specified path, email, order, explore, click button, call, subscribe, interact?) 

4. What elements are key items you wish to have available to the user on every page?

5. How much time will the average user spend on your website?
IDENTITY:
1. What will your brand stand for? What is its main message? How does your company differentiate itself from its competitors? How is it unique?
2. Use three adjectives to describe how you’d like the user to perceive your company /product on an intuitive level. (Conservative, cool, progressive, cheerful, warm, sophisticated, corporate, fresh, innovative, traditional, cutting-edge, trendy, intelligent, bold, playful?) 

3. Why will users choose your product over the others?

TARGET AUDIENCE:

1. Who is your website’s primary target audience? 

a. Demographics (gender, age, location, title, social position, etc.)
b. Psychographics (values, what is important to them?)

2. What are the primary goals / needs of your website’s visitors in regards to the product you offer?

a. What is their biggest “pain” that your product will solve?

b. Why do they use your product – what do they get out of it? 

3. What kind of communication style do they respond to best? (Conservative, casual, formal, motivational, humorous, friendly, personal? Will your visitors come to your website to save time or to spend time?)
4. Any other information that can help me understand what they value and appreciate?
STYLE:

1. What is the primary feeling that the website should evoke? (Excitement, curiosity, concentration, calmness, certainty, confidence, safety, adventurousness, health, vibrancy, familiarity, discovery, newness, earthy, power, success, popularity, harmony?)  
2. If your website was a location, what would it be? (Home, office, street, pub, beach, nightclub, hotel lobby?)
3. What visual style should be used? (Clean, high-tech, corporate, glossy, unconventional, illustrative, futurist, minimalist, dark, retro, neutral, motivational?)
4. Describe any visual elements which you’d like to be utilized, if any. Do you have a preferred color scheme?

5. List any URLs of websites you find visually compelling. What do you like about each?

6. List URLs of competitor websites and briefly state what you like and dislike about them. How will yours stand out?
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